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WEST Search History 

jiiimiiiH a^aitoSg il mml dumb 

DATE: Monday, June 28, 2004 

„. , o Set ^ Hit 
mde? E^e QM ^ Count 

DB=USPT; THES=ASSIGNEE; PLUR=YES; OP=ADJ 

□ LI 0 L8 and (optim$ or max$ or percent$ or equal$) 1 1 

□ L9 L8 and (optim$ or max$ or percent$ or equal$) 1 1 

inventory and target near5 product and (demand or 
initial demand) and add$ and optimiz$ and (computer 
or terminal) and data$ and (categorS or brand or 
c complements or supplements or segment$)and model ^ 

and pric$ and (sale or revenue or value) and (add$ or 
delet$ or subtract$)near5 (product or item) and (product 
mix or product group$)and (marketing or market or 
market share or proportion or mix) 

inventory and target near5 product and (demand or 
initial demand) and add$ and optimiz$ and (computer 
or terminal) and data$ and (categor$ or brand or — 
n L7 complements or supplements or segment$)and model 9 
and pricS and (sale or revenue or value) and (add$ or 
deletS or subtract$)near5 (product or item) and (product 
mix or product group$)and marketing 

inventory and target near5 product and (demand or 
initial demand) and add$ and optimizS and (computer 
or terminal) and dataS and (categorS or brand or 

□ L6 complements or supplements or segment$)and model 12 

and pricS and (sale or revenue or value) and (add$ or 
deletS or subtract$)near5 (product or item) and (product 
mix or product groupS) 
D ^5 inventory and target near5 product and (demand or ^ 
initial demand) and add$ and optimizS 



□ L4 



inventory and target near5 product and (demand or 
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V 



□ L3 

□ L2 

□ LI 



initial demand) and add$ and inventory optimiz$ 
inventory and target near5 product and (demand or 
initial demand) and add$ and (product assort$ or 
product mix) and inventory optimiz$ 
inventory and target near5 product and (demand or 
initial demand) and add$ and percent and (product 
assort$ or product mix) and inventory optimiz$ 
inventory and demand and target product and (demand 
or initial demand) and add$ and percent and (product 
assort$ or product mix) and inventory optimiz$ 
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